
Best Practices 

for Social Media



Post Types & Functionality

• What to post – images/graphics 

(size/shape), videos, links, hashtags and 

emojis

• When to post – time and frequency

• How to engage – mentions, hashtags and 

emojis

“It is not technology which determines whether or not 

communication is authentic, but rather the human heart 

and our capacity to use wisely the means at our disposal.”

Pope Francis



Mentions

• If an active 

account exists, 

you should tag 

the person, 

place or thing 

you plan to 

post about.



Hashtags

• Purpose across platforms

– Twitter: to categorize

– Instagram: to build 

community

– Facebook: both

• Rules of thumb
• Use to emphasize a visual

• Facebook: use 0 – 2 

hashtags per post

• Twitter: use 1-2 hashtags 

per post

• Instagram: use 1-5 

hashtags per post



Emojis

• Use sparingly 

and when 

appropriate/

relevant to 

your post



Different Emojis

Apple      Google/Android     Samsung



Average Lifespan of Posts

• According to Facebook, each time 

someone visits their News Feed, there are 

and average of 1,500 potential stories. 

• Only about 57% of these posts are ever 

seen.

• Facebook post: about 14 hours

• Tweet: just over 4 hours

• Instagram post: about 21



Questions to Consider

• Who is your post for?

• What is the purpose of the post?

• Where are you posting? 

• When are you posting?

• Why is the post relevant?

• How will you share the post?



Sharing an Image/Graphic

Horizontal/square images appear best across multiple platforms.

Facebook Instagram Twitter

Social media posts with visuals deliver 180% greater engagement.



Sharing an Image/Graphic

• Vertical artwork 

appears best with text 

to the right or left.

• Text appears best 

over muted or 

uncluttered space.

Tweets with images receive 150% more retweets.



Image/Graphic Sizes

• Facebook: 1200x630



Image/Graphic Sizes

• Twitter: 440x220



Image/Graphic Sizes

• Instagram: 1080x1080



• When possible, upload the video to Facebook 

instead of sharing the link. 

Uploaded: Shared:

Sharing a Video



Sharing from Vimeo



Sharing from Vimeo



Sharing from YouTube



Sharing from YouTube



Sharing from YouTube

• Uncheck the box that allows suggested 

videos after the video finishes



Facebook Instagram Twitter

Sharing a Link

Articles with images get 94% more views than those without.



Promoting an Event

• Begin promoting 4 to 6 weeks out. Post at least once a 

week

• Host the majority of event details on your website and 

share the link

• Highlight the name, date and registration deadline

• Rule of 3 main posts about the event

1. Invite/Save the Date

2. Highlight the purpose or speaker/special guest

3. Remind followers – especially about a registration 

deadline

• Follow up with a recap and photo collage the day of/after 

the event.



Best Times to Post

FREQUENCY WEEKDAYS WEEKENDS

FACEBOOK
Interaction peaks 

during the 

afternoon slump

At least 1 post 

per day
*2 – 3 hours 

btwn posts

Mon – Fri 9 a.m.

&

Wed 1 – 4 p.m.

After 8 a.m.

& 12 – 1 p.m.
TWITTER
Checked during 

downtimes like lunch

& breaks

1-10 posts

per day
*1 hour btwn posts

Mon – Fri

12 – 3 p.m.

&

Wed 5 – 7 p.m.

INSTAGRAM
Scrolled through 

during any free time, 

day or night

1 – 2 posts

per day
*2 – 3 hours 

btwn posts

Mon – Fri

8 – 9 a.m.

& 12 – 1 p.m.

& 2 a.m.

2 a.m.

& 8 – 9 a.m.

& 5 p.m.



Resources

http://coschedule.com/blog/best-times-to-post-on-social-media

https://www.fastcompany.com/3036184/how-to-be-a-success-at-everything/the-best-and-

worst-times-to-post-on-social-media-infograph 

http://www.business2community.com/infographics/best-time-post-content-social-media-

infographic-01625128#4VmWSII4YzGG4yxc.97

https://blog.hootsuite.com/best-time-to-post-on-facebook-twitter-instagram/

http://coschedule.com/blog/how-often-to-post-on-social-media/

https://makeawebsitehub.com/social-media-image-sizes-cheat-sheet/

https://www.addthis.com/academy/6-social-media-best-practices-you-should-know/

http://freshsparks.com/social-media-best-practices-for-business/

https://blog.bufferapp.com/a-scientific-guide-to-hashtags-which-ones-work-when-and-

how-many

https://thinkbonfire.com/blog/social-media-best-practices-infographic/

https://makeawebsitehub.com/social-media-image-sizes-cheat-sheet/
https://www.addthis.com/academy/6-social-media-best-practices-you-should-know/
http://freshsparks.com/social-media-best-practices-for-business/
https://blog.bufferapp.com/a-scientific-guide-to-hashtags-which-ones-work-when-and-how-many

